Connections

TOO LATE TO DEBATE ENTERING THE PHOTO PUBLISHING BUSINESS? V¥V

Why is photo publishing a big deal for photo businesses?
It started with photo calendars — a great gift for the holiday season, useful and creative, yet very affordable. Then the industry struck a
home run with custom photo holiday cards, a more personal way for expressing holiday wishes, yet cheaper than traditional cards.

By 2007, photo books had broken $250 million in sales to become the next major category in what was becoming a portfolio of
custom photo products.

Until that point, it seemed like a constant race to identify the next popular product among dozens — photo playing cards, key chains,
mouse pads, and more — in the so-called custom photo products category. It was not until recently, with the addition of more card
products — such as photo wedding cards, invitation cards, and announcement cards — that the industry seemed to find a direction for
applying its custom printing capabilities, and the category was renamed “photo publishing.”

If you are still debating if photo publishing is a business worth investing in, here are the PMA report bits you need to know:
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As for what's next in photo publishing, how
about business stationery?
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